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This study examines how online media frames Gibran Rakabuming Raka’s 
candidacy for vice president alongside Prabowo Subianto in the 2024 
Indonesian presidential election. It explores how media influences public 
perception and prioritizes issues by focusing on agenda-setting and framing 
theories. Unlike traditional deductive framing models, the Gioia method 
allows for inductive analysis, enabling the emergence of new categories 
from data and providing a fresh perspective on political framing. Data 
was collected from a selection of news articles published in October and 
November 2023. These articles were manually coded to identify key themes. 
Through Gioia’s three-stage process, the study highlights the unique ways 
in which media framing can direct public interpretation by emphasizing 
specific themes, causal explanations, and evaluative judgments. The findings 
suggest that media framing significantly impacts the formation of public 
opinion and can influence political perceptions by selectively presenting 
information that aligns with particular narratives. The study demonstrates 
that online media framing can shape public opinion, contributing to the 
notable achievements of the Prabowo-Gibran campaign, despite various 
controversies. This research adds to the field of political communication 
by applying interpretive framing analysis to a real-time political event and 
suggests a potential framework for future studies on the media’s influence 
in electoral contexts.
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INTRODUCTION 
The media plays a significant role in shaping public perception regarding what issues are considered important or 

overlooked. Editors, editorial staff, and broadcasters influence political reality by selecting and presenting news stories 
(Alfani et al., 2023; Dwinarko et al., 2023; Lestaluhu & Jaali, 2023; Susanti et al., 2023). Readers are not only exposed to 
specific issues but also contribute to their importance and the positioning of these stories. During election campaigns, the 
media reflects the candidates’ positions on various topics, which can evolve into the campaign’s agenda (McCombs et al., 
2012; M. Zhang et al., 2024). McCombs and Shaw (1972) conducted a study to investigate how news media affects the 
significance of public issues. They employed two research methods to test the agenda-setting hypothesis. By analyzing 
news content and survey responses, they compared the media’s agenda with public perspectives. The results indicated that 
while news media might not necessarily change public opinion, it is “very successful” in influencing the public on what to 
think, a concept originally proposed by Cohen in 1963 (Ryan, 2020; Wanta & Alkazemi, 2018). The agenda-setting theory 
asserts that the amount of attention the mass media gives to a particular subject (including its emphasis and coverage) 
is closely tied to public opinion on that subject (McCombs et al., 2012; Scheufele & Tewksbury, 2007; Yang & Zhang, 
2023). There are two main ways the media can influence people. The first is through agenda setting, where specific topics 
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are highlighted. The second is priming, which affects the factors that people consider when making decisions regarding 
political issues or candidates (Scheufele & Tewksbury, 2007; Solheim, 2021). Basically, the media “directs” its audience 
on what they should think about.

Politicians can significantly influence the media agenda, and through agenda-setting theory, they can also direct 
the decisions of their parties (Hameleers & Minihold, 2020; Kleinnijenhuis et al., 2007). During election periods, political 
parties often utilize the media to promote their policies and highlight specific issues, sometimes manipulating the truth 
to control media narratives. By analyzing these actions, parties can be categorized as either trustworthy or deceptive 
(Hameleers & Minihold, 2020).  The concept of agenda-setting suggests a strong correlation between the emphasis placed 
on specific issues by mass media—such as coverage volume and placement—and the importance that mass audiences 
attribute to these issues (McCombs et al., 2012; Scheufele & Tewksbury, 2007; M. Zhang et al., 2024). In the realm 
of politics, voters tend to learn about issues that the mass media emphasizes. Lang and Lang, in their work found in 
“Reader in Public Opinion and Communication,” specifically observe the function of agenda-setting in the media. They 
note that mass media focuses on particular issues, shapes public perceptions of political figures, and continually presents 
information on what the public should think, know, and feel (McCombs et al., 2012).

McCombs categorizes agenda-setting research into five groups (Gilardi et al., 2022; Wanta, 2010); 1) The original 
hypothesis, which asserts that news media can shape people’s thoughts by highlighting the importance of certain social 
issues and facilitating knowledge acquisition through social learning. 2) Contingent conditions, which examine the 
driving and inhibiting factors of the agenda-setting effect, including individual and message variables. 3) Sources of the 
media agenda, referred to as “agenda-building,” which explores how media agendas are formed from various sources of 
influence. 4) Policy agenda, which looks at how media coverage impacts public opinion and political decision-making. 
5) The second level of agenda-setting, where Ghanem (1997) categorizes different types of attributes, including cognitive 
attributes (sub-issues) and affective attributes (related to the emphasis of media coverage). Agenda-setting can be viewed 
as the media’s authority in selecting and organizing the events or news that it chooses to display, out of all the events that 
occur. Political agenda-setting is heavily influenced by the media owner’s position, whether they support or oppose the 
government.

Media influences public perception through agenda-setting, determining what the audience should think. It also 
shapes how events are discussed through a process known as framing (Yang & Zhang, 2023). Framing involves the 
media selecting specific aspects of a phenomenon and portraying them in a particular manner (Akihary et al., 2023). This 
selective presentation significantly impacts interpretation and understanding, ultimately shaping opinions and perceptions. 
Framing reflects the author’s interpretation of a phenomenon. According to Entman, framing is the process of emphasizing 
certain aspects of reality to define a specific problem, provide a causal interpretation, make moral judgments, and suggest 
recommendations regarding the issue at hand. Entman suggests that frames can help describe problems, identify causes, 
make ethical evaluations, and determine the most appropriate solutions (Entman, 1993; Ho-sam-sooi et al., 2021).

Framing theory posits that a subject can be examined from various angles, which can promote certain values that 
influence its interpretation. This can lead to highlighting one value over another, thereby impacting how certain values 
and considerations are perceived (Chong & Druckman, 2007; Entman, 1993; Odebiyi & Sunal, 2020). Framing is potent 
enough to bring up issues or events about which the audience may have limited knowledge or to relate familiar issues 
to existing beliefs, attitudes, and values (Attar & King, 2023; Beattie & Milojevich, 2017; Doehler, 2023; Tewksbury 
& Scheufele, 2009). In summary, framing gives the media the authority to position news by focusing on the core of the 
problem, its causes, the moral values it embodies, and proposed solutions. However, the effects of framing cannot be 
separated from the audience’s internal experiences; their previous knowledge and experiences significantly influence how 
they respond to media framing.

When a person receives information about a specific issue and has limited knowledge or access to alternative 
interpretations, they are likely to form a particular understanding or perception based on the information they process. 
This theory suggests that the quantity and quality of information available to individuals significantly influence their 
understanding of a topic (Odebiyi & Sunal, 2020). Typically, framing favors the perspective of dominant groups who use 
the power of communication—such as text, visuals, speech, and news reports—to shape human awareness and influence 
how people construct social realities about others (Entman, 1993; Odebiyi & Sunal, 2020; Scheufele, 1999). Framing can 
also affect the decision-making process. For instance, when consumers receive information about security or privacy that 
highlights advantages rather than disadvantages, they may prioritize the importance of security and privacy. Therefore, it 
is essential to explore how framing impacts perceptions of privacy and security (Ho-sam-sooi et al., 2021).

Goffman’s work from 1974 serves as the foundation for the framing analysis tradition. The term “frame” refers 
to how individuals or groups interpret their experiences related to social problems. Framing analysis, a type of content 
analysis, seeks to identify “interpretive schemes” that show how experiences related to social issues are organized. The 
ideas that people absorb shape their thoughts and behaviors, a concept further supported by the work of Snow, Richford, 
Worden, and Benford (1986) (Kaiser, 2019; Lecheler & de Vreese, 2013; Lecheler & De Vreese, 2011; Lundahl, 2021). 
A systematic interpretive approach known as frame analysis is conducted to explore how experiences are organized. The 
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objective is to identify the principles guiding individual or collective actions related to social events by understanding, 
discovering, and labeling those events (Odebiyi & Sunal, 2020; Schneider, 1975; Snow et al., 1986). Political actors 
often employ value framing to construct frames of emphasis that utilize political values (Hänggli & Kriesi, 2010; Kaiser, 
2019; Miskolci et al., 2023). This tool proves to be effective in shaping individual opinions within society (Beattie & 
Milojevich, 2017; Kaiser, 2019; Schemer et al., 2012; Shen & Edwards, 2005).

Manipulation of public opinion can be achieved through the selective presentation of information, a technique 
known as framing. By intentionally excluding certain interpretations that are relevant to citizens, media framing can set 
ideological boundaries for public discourse on political issues (Akihary et al., 2023; Beattie & Milojevich, 2017; Entman, 
2007). The editorial choices and frameworks of the media can be understood through the way they frame their journalistic 
activities (Yustitia & Ashrianto, 2022). Framing acts as a filtering process through which the media presents events. This 
framing can influence how people perceive reality—a reality shaped by the media, which typically outlines problems, 
identifies causes, makes moral judgments, and proposes appropriate solutions, as Robert Entman suggests. However, the 
outcomes of framing can vary significantly. Additionally, framing can have a considerable impact on the decision-making 
processes of individuals, groups, or governments.

Online media, as a prominent news source, plays a vital role in shaping public opinion (M. Zhang et al., 2024). 
The rapid dissemination of information, coupled with users’ ability to create and share content and the growth of online 
communities, can reinforce specific perspectives and create disparities in public sentiment. Candidate programs, strategies, 
and campaigns are popular topics in online media (Zuhdi et al., 2023). Citizen journalists and influencers provide their 
commentary, analysis, and opinions on the presidential election. However, online media is also associated with negative 
aspects such as smear campaigns, hoaxes, and the distortion of candidate information. The Indonesian Presidential 
Election in 2024 cannot be divorced from media discussions, which will undoubtedly contribute, whether positively or 
negatively, to the formation of public opinion.

The presidential election in Indonesia is always an intriguing topic, especially since it has occurred five times 
during the reform period, each with its own unique narrative. Since the onset of reform, the democratic process in 
Indonesia has attracted significant attention from around the world. The elections were initially regarded as some of the 
most democratic globally. However, this perception has diminished with the emergence of a new scenario: Gibran, the 
son of Joko Widodo, the current President for the term 2019-2024, is set to run as the vice president alongside Prabowo, 
who was Joko Widodo’s rival in two previous presidential elections. Gibran’s candidacy as Prabowo’s vice president faces 
several challenges, including concerns about his age and lack of leadership experience. The current situation reflects a 
tendency to overlook regulations that would normally prevent the pairing of Prabowo and Gibran. The Supreme Court, as 
the ultimate guardian of democracy, is expected to maintain its impartiality as a respected institution.

This “red carpet” treatment is not only rolled out by state institutions but also by online media, where journalists 
seem to support the candidacy through their writings when they should be acting as one of the pillars of democracy. 
Unlike other studies that employ framing theory from Robert Entman or Pan & Kosicki, this research utilizes the inductive 
framing approach proposed by Gioia & Chittipeddi (Gioia et al., 2013; Gioia & Chittipeddi, 2007). This method focuses 
on creating new categories from the data rather than relying on existing ones. When applied to political communication, 
framing begins with the collection of raw data, leading to an initial categorization stage that demands cognitive and 
interpretive skills from researchers, followed by theorizing in the second stage of analysis. Gioia & Chittipeddi’s work 
emphasizes ethnographically based framing and utilizes an interpretive approach when examining the initiation of strategic 
changes at a large and well-known university. Although their research does not specifically focus on media framing, their 
approach can also be applied to studies on media framing. In their paper, they disregard hypothesis testing in favor of 
inductive reasoning (Corley & Gioia, 2004; Gioia et al., 2013; Gioia & Chittipeddi, 2007; A. Zhang et al., 2023). 

This paper aims to explore how the media has framed Gibran’s candidacy for vice president alongside Prabowo 
by employing an inductive framing approach as outlined by Gioia. This study contributes to the fields of political 
communication and framing analysis by examining media framing through an inductive lens. It moves away from 
deductive analysis by utilizing real-time media contexts to construct frames and demonstrates how societal discussions 
are influenced by various media effects.

METHOD
Framing analysis, as developed by Gioia (1983), is a qualitative research method that explores how individuals or 

groups construct meaning around specific problems or phenomena based on their experiences. This approach emphasizes 
the language, symbols, and narratives used to define and interpret events, thereby shaping people’s perceptions and 
actions (Gioia et al., 2013; A. Zhang et al., 2023). In this study, the stages of framing analysis follow Gioia’s method. 
The first step involves selecting topics related to Gibran’s election as vice president from various online media outlets. 
The news articles were randomly chosen from October and November 2023. We began by reading these selected articles 
to gain a general understanding of their content and tone. Next, we manually encoded the media texts (A. Zhang et al., 
2023). Through stages of coding and categorization based on the similarities of the codes, the stories were grouped into 
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initial categories. Template frame elements were developed from the text, enabling researchers to investigate aspects of 
media framing relevant to the research context (A. Zhang et al., 2023). In the second step, categories were formed from 
the initial category to provide a more in-depth explanation of each theme (Gioia et al., 2013; Shankaran et al., 2023; Wu 
et al., 2022). Over the years, this systematic approach has proven valuable in conducting research and demonstrating the 
rigor of our concept development and theory building, despite its limitations (Gioia et al., 2013; Magnani & Gioia, 2023).

FINDINGS AND DISCUSSION
A. Two-Step Media Framing Category

Table 1. Gioia Two-Step Category on Media Framing
Raw Data Step One Category Step Two Category

Gibran’s Candidacy, Observer: It’s Not About Prabowo, But Jokowi’s Intention to 
Perpetuate His Power (Tribunnews.Com, 10 November 2023)

Political Dynasty

Gibran’s Personality

Gerindra Admits Prabowo-Gibran’s Electability Affected by Dynastic Political 
Rumors (Tribunnews.Com, 12 November 2023)
Gibran Considered Unfitted Candidate for Vice President, TKN Prabowo-Gibran: 
Thank You for Your Concern (Kompas.com, 06/11/2023)

Impropriety
Considered Panic, Losing in 2024 Presidential Election, TKN Prabowo-Gibran: We 
Prove It (Tempo. co, 12 November 2023)
Gibran raises Prabowo’s popularity - Heroes’ Day Ceremony (Antara, 11 November 
2023)

Influence on Prabowo
Today, Gibran Vice President of Prabowo, Flew to Palembang (Sumsel.Tribunnews, 
12 November 2023)
Gibran as Prabowo’s Vice Presidential Candidate, Golkar Reiterates: It Is Not 
Nepotism (Vivo.Co.Id 10 November 2023)

Old Party Support

Parties’ Relation

4 Wing Organizations of the Democratic Party Declare Support for Prabowo-Gibran 
(detikNews, 23 Okt 2023)
Gelora Party Reveals Reason for Supporting Gibran’s Candidacy (Antara, 20 
Oktober 2023)

New Party Support
PSI Officially Supports Prabowo-Gibran in the 2024 Presidential Election (tirto.id - 
24 Okt 2023)
Obtained Support of Political, Gibran Ready to Be Sanctioned by PDIP (detikNews, 
21 Okt 2023)

Relationship with 
PDI-P

Solid Coalition from Supporting Parties, Prabowo-Gibran’s Electability Is Getting 
Stronger (bisnistribunjabar, 11 November 2023)

Coalition Support
Minister of Jokowi’s Administration Supports Prabowo-Gibran in the 2024 
Presidential Election (tempo.co, 31 Oktober 2023)
Mahfud Says Gibran’s Candidacy as Prabowo’s Vice Presidential Candidate Remains 
Valid (Viva.co.id, 8 November 2023)

Legal

Legal Standing

Prabowo-Gibran Showed Gratitude with the MKMK Decision: The Discourse on 
Thwarting Gibran’s Candidacy Have Failed (tribunnews.com, 7 November 2023)
Can Gibran Fail to Become Prabowo’s Vice President after MKMK’s Ethics 
Decision? This is what Refly Harun said (tribunnews.com, 8 November 2023)

Not LegalGibran Considered a Legally Flawed Vice Presidential Candidate, TKN Prabowo-
Gibran: Ethical Violations Do Not Cancel the Constitutional Court’s Decision 
(Tempo.co, 11 November 2023)
Indo Barometer: Prabowo-Gibran 43.5 Percent, Indonesia’s Leader for the Next 
Period (Republika.id, 12 November 2023)

Highest Electability

Chances of Victory
Prabowo-Gibran, the Top Presidential and Vice Presidential Pair, Indo Barometer 
Version (detikNews, 11 November 2023)
Indo Barometer Survey: Only Prabowo-Gibran Might Win in One Round Election 
(Liputan6.com, 12 November 2024) One-Round Victory
Indo Barometer Survey: Prabowo-Gibran Has a Chance to Win One Round in the 
2024 Election (VivaJabar, 12 November 2023)
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Raw Data Step One Category Step Two Category
Cak Imin’s Casual Response to NU’s Support for Prabowo-Gibran (Tribunnews.com, 
12 November 2023)

Formal

Political Support 

List of Retired Generals that Supporting Prabowo Subianto - Gibran Rakabuming 
(Kontan.co.id, 7 November 2023)
Millennial Voter Makes Electability of Prabowo-Gibran’s, Moncer Towards the 2024 
Presidential Election (Viva.co.id, 12 November 2023)

Non-Formal
Solid Support from Millennial, Boosting Prabowo-Gibran’s Electability Towards the 
2024 Presidential Election (Liputan6.com, 12 November 2023)

1. Gibran’s Personality
The first element that can be identified is Gibran as a person, as the son of the president who is nominated 

to be Prabowo’s vice presidential candidate. His impropriety as a candidate due to Supreme reasons, and 
appointments that reflect political dynasties, could have a positive or negative impact on Prabowo. 
a. Political dynasties

The picture concerns Jokowi who is looking for a formula to perpetuate his power, which is essentially an 
attempt to form a political dynasty. Earlier, Jokowi proposed three periods of presidencies and 70% longer 
periods that were refused by the public. The reason for Jokowi is to propose the candidacy of his soon-to-be 
paired with his ex-rival in the 2019 presidential election, Prabowo.   

b. Impropriety  
Data from one pollster proved that 48.9 percent stated inappropriate, while 38.2 percent who stated 
appropriate were strengthened by polemics over the decisions of the Supreme Court (MK) and the Honorary 
Council of the Supreme Court which were considered negative. This polemic ended with the candidacy of 
Gibran for the Presidential Election in 2024. 

c. Influence on Prabowo
The media reported that 89.7 percent of the vice president figure was one of the indicators in determining 
their political choices, while 8.0 percent felt unimportant and two percent refused to answer, which was 
reinforced by the readiness of supporting parties to work hand in hand to support Gibran. However, this 
survey was held with only one pollster, so the validity needs to be examined. 

2. Parties’ Relations 
Indonesia’s political system adheres to a parliamentary system, so the nomination of a candidate, 

whether presidential or regional head, depends heavily on the parties’ endorsement of the candidate. Although 
the PDI-P finally ‘released’ Gibran, support from the parties’ coalition in TKN (National Campaign Team) 
provided a solid effort for him.
a. Old Party Support  

Media reviews illustrate that there is nothing wrong with Gibran’s candidacy to be vice president, it will 
have been decided by people. A party’s elite suggests that Gibran’s candidacy is a legal procedure so as his 
right to be elected by people. 

b. New Party Support
The party is excited because it considers Gibran as the successor of Prabowo and Jokowi’s reconciliation, 
while other news reviews PSI’s support because Prabowo and Gibran can continue development and 
programs that are under the direction of the nation’s next generation. 

c. Relationship with PDI-P
Media reviews depict Gibran’s readiness to accept the consequences of the PDI-P, his main supportive 
candidacy to become mayor of Solo Residence. 

d. Coalition Support  
Media reviews reviewed the strengthening support of the coalition parties, which resulted in high electability. 
In addition to getting support from the coalition, the ministers showed their partiality to Prabowo-Gibran. 

3. Legal Standing
To prevent obstacles from a legal standing, Gibran’s team proposed an amendment to the age limit 

for presidential and vice-presidential candidates. This amendment then creates a dichotomy of reviews in the 
media, regarding the validity of this Constitutional Court decision.
a. Legal 

The media that carried the news that Mahfud further said that the Supreme Court’s decision regarding the 
minimum age requirement for presidential candidates and vice-presidential candidates in case number 90/
PUU-XXI/2023 against Law Number 7 of 2017 concerning Elections, was final and binding. Attempts to 
thwart Gibran’s candidacy as vice president Supremely failed miserably.
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b. Not Legal
Media discussions that illustrate the impossibility of canceling the decision regarding Gibran’s nomination 
to be vice president, as revealed by Refly Harun, Gibran’s position as Prabowo’s vice president will not 
waver, even though the decision is reviewed by the MKMK ethics commission. This is supported by another 
review that according to Herzaky, TKN’s Deputy Communication Commander, said the judges’ ethical 
violations do not necessarily overturn the Supreme Court’s decision.

4. Chances of Victory
Prabowo-Gibran are pictured always occupying the first rank in every survey. One-round victory is 

treated as an affirmation that continues to be echoed by Prabowo-Gibran supporters, so it is firmly attached to 
the minds of people with insufficient political literacy. 
a. Highest Electability

The article quoted pollsters as saying that Prabowo-Gibran has advantages in terms of assertiveness and 
courage which are the main factors to lead Indonesia in the future. Media bombarded voters with surveys 
that Prabowo-Gibran was always in the first position. 

b. One-Round Victory
Quoting the opinion of the leader of the pollster who presented the data and concluded that the election will 
be one round. One round election is one main idea that always appears in most of the online media before 
the election. 

5. Political Support 
Media-exposed endorsements do not merely come from the political elite, religious figures, former 

generals, and young voters. These people act as opinion leaders to influence voters to stand with their position. 
a. Formal  

Discussion about the solidity of NU figures and retired generals to support Prabowo-Gibran. NU (Nahdhatul 
Ulama) is one the largest Muslim organization in Indonesia, so it is a potential vote-getter for the presidential 
election. Retired generals are the former elite that have their followers to become Prabowo-Gibran’s voters. 

b. Non-formal 
Media reviews quoting pollsters that Gibran was chosen as Prabowo’s vice president strengthened the 
couple’s electability in the eyes of young voters, as millennials’ vice president.

B. Framing Gibran’s Vice Presidential Candidacy
From the 25 articles in our research data, there were similar reviews indicating ‘support’ for Gibran’s candidacy 

as Prabowo’s vice president. A common theme in these articles is their emphasis on sensationalism, which uses conflict 
or controversy to engage readers. Online newspapers, like other media, can be influenced by media bias, reflecting the 
partiality of journalists and newsmakers in their reporting. This bias can manifest through the portrayal of one candidate 
favorably while sidelining others (Dallmann et al., 2015; Spinde et al., 2021). In the context of Gibran’s personality, the 
media depicts President Jokowi, the current leader of Indonesia, actively promoting Gibran’s role in the 2024 Presidential 
Election. At the same time, the media also highlights concerns about Gibran’s eligibility due to age restrictions for vice 
presidential candidates, although these restrictions were eventually lifted by the Supreme Court. Overall, the media tends 
to portray Gibran as a key figure who could significantly enhance Prabowo’s electability. This aligns with Entman’s 
concept of framing, which focuses not only on what is discussed but also on ‘how’ an event is presented, thus making 
some issues appear more significant than others (Carnibella & Wells, 2022; Entman, 1993).

Another aspect of media framing is bias (Book et al., 2023; Hatani, 2023; Susánszky et al., 2022; Teschendorf, 
2024; Travan et al., 2023; Z. Xu, 2023), where the media emphasizes one side of a story, often influenced by editorial 
bias, audience preferences, or political agendas. This selective focus is evident in the legal standing of Gibran’s candidacy 
for vice president in 2024. Initially, the media highlighted the controversy surrounding Gibran’s eligibility, which was 
supposed to be affected by age restriction rules. This issue was related to a decision made by his uncle, Anwar Usman, 
who was the Chief Justice of the Supreme Court at that time. He decided case 90/PUU-XXI/2023 regarding the minimum 
age for presidential and vice presidential candidates. Although there was significant public scrutiny, the Honorary Court 
of the Supreme Court chose to dismiss Anwar Usman from his position as Chief Justice, but did not invalidate the ruling 
regarding the minimum age. Eventually, Coordinating Minister for Political, Legal, and Security Affairs Mahfud MD 
confirmed that Gibran Rakabuming Raka’s candidacy as Prabowo Subianto’s running mate was indeed legally valid. 
Thus, it is evident that the media aims to capture public attention and steer it toward a particular viewpoint (Entman, 2003; 
Santos & Carvalho, 2022).

The next interesting observation is the use of specific terms and imagery (Agnihotri et al., 2022; Fadlan, 2022; 
Pratama & Saragih, 2022; Sullivan, 2023; M. Xu, 2022), which are often employed by the media to evoke emotional 
responses from readers. This is achieved by labeling particular individuals or groups in ways that can shape public opinion 
and perception. Some of the terms that fit this criterion include “political dynasty,” “inappropriateness,” “nepotism,” “legal 
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defects,” “moncer,” and “boost electability.” These terms have been applied to Gibran’s candidacy for vice president. At 
first glance, terms like “dynastic politics,” “inappropriate,” “nepotism,” and “flawed human” seem negative. However, the 
content of the news does not necessarily reflect this negativity. In fact, news stories that incorporate these terms tend to 
“justify and endorse” Gibran’s candidacy as Prabowo’s vice president. The terms “moncer” and “boost electability” align 
with the news content, which indicates that Gibran has the support of millennials and has therefore increased his appeal 
among young voters for Prabowo. This suggests that media framing often starts with narratives that sound negative, yet 
ultimately emphasizes certain positive values. The use of “moncer” and “boosting electability” can influence audience 
perceptions (Chong & Druckman, 2007; Entman, 1993; Odebiyi & Sunal, 2020).

Media framing can also be observed in the construction of media narratives (Balya & Damaiyanti, 2023; Hu et 
al., 2023; Hutchen et al., 2024; Ni, 2023; Rustandi, 2020; Smadi et al., 2022), which interpret events in a way that is 
easily understandable for their audiences. Online newspapers have become essential sources of information, gaining 
popularity and often replacing traditional media such as television, radio, and print. Although news outlets are widely 
perceived as biased, many people still trust these sources, a viewpoint supported by academic research (Spinde et al., 
2021; Wolton, 2019). One notable aspect of media narrative construction is found in the category of political support for 
Gibran’s candidacy, particularly formal support. Formal backing has come from a group of retired generals, as highlighted 
by Kontan.co.id, which presented the names of retired generals involved in Prabowo-Gibran’s winning team. These 
individuals hold positions such as members of the advisory board, expert council, deputy chairman of TKN, and delta 
commander. This article presents Gibran’s support from retired generals without any embellishments, directly reinforcing 
his candidacy.

Framing often involves highlighting conflict and controversy, as noted by various researchers (Christensen, 2019; 
Leidecker-Sandmann, 2021; Liersch & Stegmaier, 2022; Mateu & Domínguez, 2019; Walker et al., 2019). The media 
emphasizes these elements to engage with its audience, although this approach can sometimes oversimplify complex 
issues. In the context of Gibran’s candidacy, there exists a narrative suggesting that his legal standing is questionable due 
to the involvement of his uncle, Anwar Usman. Usman played a significant role in the passing of Decision Number 90/
PUU-XXI/2023, which pertains to the qualifications for presidential and vice-presidential candidates. However, reports 
indicate that Usman’s dismissal as chairman of the Supreme Court does not necessarily invalidate his previous decision, 
thereby maintaining the validity of Gibran’s candidacy. This illustrates how the media highlights potential legal flaws 
in Gibran’s situation, yet ultimately sways public opinion to view his candidacy positively. This showcases how media 
framing can set ideological boundaries for public discourse on political issues (Beattie & Milojevich, 2017; Brown & 
Mourão, 2021; Entman, 2007).

C. Media Influence on Public Opinion in Political Communication
Political considerations also play a significant role in media framing (Dimitriadis & Ambrosini, 2024; Kapuściński 

& Richards, 2022; Rizkavirwan & Tirtadarma, 2022; Silviana & Martanto, 2021; Zvijer, 2022). Media coverage often 
appears to support specific political agendas, influenced by the editorial stance of media organizations. Prejudices may arise 
based on tone, language, and the selection of sources (Jim et al., 2022). Bias is evident when media representations favor 
one perspective or opinion on an issue, which can be identified in articles (Baumer et al., 2015; Gamson & Modigliani, 
1989). Analysis of 25 media articles for this research reveals that nearly all of them tend to ‘support’ Gibran’s candidacy as 
Prabowo’s vice president. This support is evident in the narratives chosen and the sources cited, reflecting a preference for 
Gibran’s election as Prabowo’s running mate. Moreover, adherence to the ‘5 W + 1 H’ (who, what, where, when, why, and 
how) standard is sometimes lacking in these articles. This impression of ‘partiality’ is not new in journalism, particularly 
in online media, which is the focus of this research. Experts have previously noted the phenomenon of partisan selective 
exposure, where media consistently presents reviews that align with specific political predispositions. This selective 
exposure creates a fragmented audience, preventing readers from accessing a common information base (Bou-Hamad 
& Yehya, 2020; Stroud, 2010). Audiences typically have pre-existing political positions, leading them to choose media 
sources that align with their views. Additionally, media generated by artificial intelligence can create content tailored to 
audience preferences, leading to the appearance of only confirming posts in a user’s timeline—a phenomenon known as 
confirmation bias (Knobloch-Westerwick et al., 2020; Knobloch-Westerwick & Kleinman, 2012). In 2005, Mullainathan 
and Shleifer argued that individuals have specific preferences they seek to validate, influencing media behavior and 
contributing to a bias against news that contradicts their existing beliefs (Jim et al., 2022).

Political communication is a constant presence in our daily lives, shaped by the dynamics of the state, government, 
political actors, and society. Denton and Woodward (Afzal, 2014) describe political communication as a discussion 
about the allocation of public resources (revenue), the assignment of official authority (determining who has the power 
to make legal, legislative, and executive decisions), and the imposition of official sanctions (what the state values or 
punishes). Additionally, Doris Graber notes that political communication can occur through nonverbal language and 
political actions, which may include boycotts, protests, demonstrations, or cancel culture directed at political elites 
or their families. In Indonesia, some of the most significant recent political communication activities revolve around 



ISSN: (print) 2339-2681 | (online) 2621-2579

Anggriani Alamsyah (Framing Gibran’s Vice Presidential Candidacy: A Gioia Model Analysis of Media Influence ...)

110

Vol. 12, No.2, October 2024, pp. 103-116

CHANNEL: Jurnal Komunikasi

presidential and legislative elections. These democratic events serve as the pinnacle of the electoral process in nearly all 
countries that embrace this system during these events, political campaigns act as a means of introducing candidates to 
the public. Like any other form of communication, campaigns require at least five key components: the communicator, 
the communicant, the message content, the media, and feedback. In the context of Indonesia’s 2024 presidential election, 
campaigning commenced well in advance of the official schedule set by the KPU (General Elections Commission). 
Various online media sources, which are the focus of this study, provide support for this statement. Prominent themes in 
the national online media include discussions about one-round elections, backing from major parties, candidates appealing 
to millennials, and claims of high electability. Online media has become a favored tool for candidates (Cernicova-Buca, 
2014; Haugsgjerd & Karlsen, 2022; Massuchin et al., 2018; Steffan & Venema, 2020) since it is generally ‘easier and 
cheaper’ to utilize for campaigning. 

One important factor that makes communication ‘political’ is not the source but rather the content and purpose 
(Afzal, 2014; Cervi et al., 2023; Kariryaa et al., 2022; Olof Larsson, 2023; Subekti et al., 2023). The use of media for 
campaign purposes has proven to be effective for presidential candidates. Many candidates and their teams believe that 
utilizing media is crucial for promoting and advertising their campaigns, rather than for informing or educating voters 
(Chauhan, 2024; Moekahar et al., 2022; Muswede, 2022; Subekti et al., 2022). However, digital campaigning is not a one-
person effort (Felesky, 2008; Javaid et al., 2023; MacMonegle et al., 2024; Rosadi et al., 2022; Zuhdi et al., 2023). Gordon 
Reyner from the Daily Telegraph noted that Barack Obama not only made history as the first African-American president, 
but he also transformed the way elections are conducted. He and his team demonstrated the significant impact of social 
media and technology, showing that individuals can effect change when provided with the right tools and support. Jascha 
Franklin-Hodge of Blue State Digital emphasized that the new media campaign and its team illustrate that technology is 
not just “a tool in the arsenal, but a transformative force.” Campaigns now harness the power of the internet to engage 
people in the political process at an unprecedented scale (Asker & Chang, 2009; Faradis et al., 2023; Moir, 2023; Sahlan, 
2023; Trevisan, 2022). 

The review above is certainly well understood by the winning teams of any campaign, as well as by Gibran’s 
supporting team. Whether Gibran’s supporters admit it or not, they are fully aware of the power of the media and utilize 
it effectively. The majority express positive sentiment toward Gibran’s candidacy for vice president alongside Prabowo. 
This formation of opinion is evident in news reports focusing on the one-round election. For instance, a report from 
Liputan6.com is titled “Indo Barometer Survey: Prabowo-Gibran May Win in One Round.” It states, “The trend among 
undecided voters has reached 43.3 percent for Prabowo-Gibran, while Ganjar-Mahfud have 33.3 percent, and Anies-
Muhaimin have 23.3 percent. The support for Prabowo-Gibran is climbing, indicating a likelihood of winning in one 
round.” (Survei Indo Barometer: Hanya Prabowo-Gibran Yang Mungkin Menang Satu Putaran - Pemilu, 2023).  

The media, including online platforms, have the freedom to choose which issues to cover and the manner in which 
they present them. This decision is a key factor in how events are framed (Ahmad, 2022; An et al., 2022; Horoub, 2023; 
Ru et al., 2020). A journalist’s initial involvement in elections begins with selecting which candidates to feature and 
determining the quality and quantity of coverage they receive. This choice significantly impacts voter perception. Research 
indicates that some candidates can become virtually invisible if they fail to attract sufficient media interest (Brichacek 
et al., 2016. This observation highlights that Prabowo-Gibran received more attention than the other two candidates. 
Online news media possess a unique level of ‘freedom’ in their reporting. According to international regulations, online 
communication represents a new frontier, where content can be free, democratic, and expansive. This approach allows 
for the production and dissemination of precise messages that resonate with contemporary societal lifestyles (Cernicova-
Buca, 2014; Dame Laoera & Wibowo, 2023; Shabahang et al., 2021). 

Framing analysis examines how the media influences public opinion by selectively presenting information and 
interpreting events. This approach looks at the processes involved in meaning-making, persuasion, and social change, 
all of which contribute to shaping public opinion (Beattie & Milojevich, 2017; Kaiser, 2019; Schemer et al., 2012; Shen 
& Edwards, 2005). Political actors often use framing as a strategic tool to gain an advantage (Hänggli & Kriesi, 2010; 
Kaiser, 2019).

CONCLUSION
Using Gioia’s Inductive Framing Analysis, this study demonstrates that media does more than simply influence 

public opinion; it also shapes beliefs and evaluations of events, as suggested by Chong and Druckman. In contrast to 
Wanta and Alkazemi’s assertion that media only affects the topics people think about, our findings indicate that media can 
actively shape how individuals interpret and feel about events. In this case, online media coverage of Gibran’s candidacy 
fostered a positive sentiment toward the Prabowo-Gibran pair by highlighting Gibran’s connections to Jokowi and 
emphasizing key factors relevant to his candidacy, such as party support, legal considerations, and electoral prospects. The 
Gioia method allowed for flexible categorization of media frames, revealing nuances within these narratives that reflect 
targeted political communication strategies. This study reinforces the idea that online media serves as a powerful tool for 
shaping political discourse and campaign support. Future research should further explore this method in conjunction with 
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other framing approaches to enhance our understanding of media’s influence on political communication.
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